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Hvordan Skoringen opndede 102% hgojere
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Royal Copenhagen Limited Edition kampagne
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o raptor.



e

Kundeservice

Website (adfcerd)

©

E-mail system

Co

POS fra butikker

o raptor.

Raptor CDP

Processeér

Raptor CDP

Website

&

In-store

v}
E-mail

(&

Mobil/App

I

Sociale Medier

PART OF QNTM



Segmenter

?_E_.kunder
q f“ .

f

—

=
!

N

o

1
: \
Ve

j 1
-

. &

~s
- o~
-

a-‘r
~
~
.~
=t
". :l )

© raptor. PART OF QNTM



@ Home

@ Analytics & Insights

éJo Data Management

a;t Customer Data Platform
Audience Builder
Activations

Calculated Attnbutes

stomer View

Profile Unification

Profile Unification Analytics

Recommendations

E-mail Triggers

D & @

Site Search

Merchandising

6

&) Al Models

El Administration

D Collapse sidebar

Audiences

Q|

Name

20% kampagne Medium CLV x Potential 20-08-2024 14:33:58

Test pd 20% topbanner

20procentkampagne

Tes Dprocent |

30% kampagne

Test pd 30'% topbanne:

30procentkampagne

30pracent topbanner

365 dage total over 2000

After sales flow (airfryer)

Aktive medlemmer

Aktive mediemmer (keb)

Aktive medlemmer (keb) High CLV x Loyal 09-04-2025

10:55:15

Aktive medlemmer - 1% ar

Aktive medlemmer - Keb seneste 365 dage

Aktive medlemmer - Keb seneste 365 dage High CLV x Loyal

25-09-2024 14:30:46

Tags Profiles
Mads E. 379 1-32

363,504

[ ModsE. | 674.606

[ Mads € | 878.024

284949 [ -30%

18 |-82
1.079.254
1.022.730
KlubPowersi 206.837

Last updated by

Mads Sieron Thorsen

Anders Bjorn-Strunge

Anders Bjorn-Strunge
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Mads Sieron Thorsen
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Created on
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28-10-2024
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2509-2024

Updated on

26-03-2024
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28-10-2024

09-04

27-08-2024

18-09-2024

2509-2024
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Disable block

Copy
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Show less

Delete
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fresh 1o view updated numbers

otal population

41.290.941

4.164.132

coxd

41.762.430

email

2.295.029

vebefonmurmmer

2.059.608

> Export

MNeed more help? Read documentation
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& @

E-mail Triggers

&

¢ Site Search v 3 &
Q Merchandising v Repurchase probability 100 % Historic value 365 days 500 DKK Days since first order 1.139 1.094 DKK 5.063 DKK

Churn risk 0% Historic value all time 3.969 DKK Days since last order 6 Predicted future value 365 days Predicted Customer Lifetime Value
&) Al Models

By
3,58 13 305 DKK 94 6
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MNeed more help? Read documentation

Audience Builder Audience Insights
—— 0 e statement  ~ Show less Audience preview
Refresh to view updated numbers
1 e
Did v buy product Y at least at most exactly o within between Current year until now ~
otal population Profiles in audience
41.290.941 7.250
v 0 g - Rovyal C ha = e (k id) 017
BrandName contains oyal Copenhagen 4.164.132 7.250
+
caid 0.27%
41.762.430 111.802
email
[ ~  Show less
tebefonmumemer 34%
Hawve v Predicted Customer Lifetime Value w greater than or equal to - 5000 + 2.059.608 7.022
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> Export C Save & Refresh
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< Royal copenhagen - brandlovers

Audience Builder Audience Insights

General information

21 September 2021 °

18 August 2025

18 August 2025 09:13

AVCH’IQC pcvlormance per customer

Predicted repurchase probability @ 100%
Historic value last 365 days @ 4.837 DKK
Historic value all time @ 13.611 DKK
Predicted future value next 365 days @ 3.924 DKK
Predicted Customer lifetime value @ 17.535 DKK
Predicted number of orders next 365 days @ 4,51 orders

Days since first order @ 1.100 days
Days since last order @ 66 days
Number of orders @ 16,35 orders
Order value @ 833 DKK/order
Days between orders @ 63,34 days

Inactivity Score @ 110

Number of customers ©

7.253

2.156.278

o

919 DKK

376 DKK

1.125 DKK

5.001 DKK

1,77 orders

660 DKK/order

101,24 ¢

0,34%

Total customer lifetime value @

© Orders

Need more help? Read documentation

Customer retention rate @

127.179.029 DKK 99%

1%

10.784.237.01

7
KK 75%

Customers segmented by lifetime value and predicted repurchase probability O

At risk

High CLV 156 customers (2%)
6.611.804 DKK (5%)

Medium CLV
312 customers (4%)

5.331.184 DKK (4%)

Low CLV 983 customers (14%)
7.654.260 DKK (6%)

1 customers (20%)
4 DKK (15%)

Total

Potential

587 customers (8%)
21.481.811 DKK (17%)

1.286 customers (18%)
22.081.225DKK (17%)

4.351 customers (60%)

Loyal

708 customers (10%)
30,328,844 DKK (24%)

577 customers (8%)
10.707.842 DKK (8%)

166 customers (2%)
1.773.844 DKK (1%)

1.451 customers (20%)

42.810.530 DKK (34%)

Total

1.451 customers (20%)
58.422.459 DKK (46%)

2.175 customers (30%)

38.120.251 DKK (30%)

3.627 customers (50%)

30.636.320 DKK (24%)

7.253 customers (100%)
127.179.030 DKK (100%)
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Imerco + Raptor CDP =
stcerke resultater

Da Imerco lancerede en Royal
Copenhagen-kampagne,
blev kundedata ngglen til

succes.

L]
High-end
E-MAIL EXAMPLE
FTdNVYX3 TIVHN-3
SMaN 19)Sh3

Ved at madilrette forskellige
segmenter med personlige
budskaber opndede de
markant hgjere klikrater —
iscer high-end-kunderne,
hvor engagementet Ia hele
338 % over indeks.

Set Collectors
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CDP - mange muligheder inkl. B2B

Customer Lifetime
Value (CLV)
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