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BREAR WITH ME
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Don’t say you're funny
- make me laugh
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THE RISE OF IN-HOUSE
AGENCIES IN CREATIVE
AWARDS

In-House Entries:

2012: Less than 2% of total entries were from in-house teams.
2018: Increased to approximately 8% of submissions.

2024: Surged to over 15%, indicating growing confidence
among in-house teams.

Awards Won by In-House Teams:

2012: Secured less than 1% of total awards.
2018: Rose to around 5%.

2024: Now win approximately 12% of the awards.

In-House Participation:

2015: In-house submissions were minimal.

2019: Entries grew by over 50% compared to 2015.
2024: Doubled since 2019, making up nearly 20% of all

submissions.

Awards Won:

2015-2019: Number of awards won by in-house teams doubled.
2024: Tripled their award count since 2019, reflecting rising
creative prowess.

In-House Wins:

2010-2015: Accounted for approximately 2% of winners.
2016-2020: Increased to about 7%.

2024: Now represent 15% of winners.
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AT ZITE WE ARE...

112 EMPLOYEES
14 LOCATIONS
5 COUNTRIES
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Det virker nemlig
bedst, nar vi ikke
forklarer det hele ...
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Kognitivimmunitet




Man kan altsa
ikke kede folk til
at kebe noget
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The declining effectiveness of all IPA campaigns

Avg no. very large business effects reported

2002 2004 2006 2008 2010 2012 2014 2016 2018

Six years ending

"ZITE

Source: IPA Databank, 1998-2018 for-profit cases



We believe we are

Better Together




BURIED IN BRIEFS
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«««OF IN-HOUSE WORK IN THE
PAST YEAR WAS UNPLANNED !
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4%

«ss OF IN-HOUSE TEAMS SAY THEIR WORKLOAD
INCREASED OVER THE PAST YEAR
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Time constraints

Resource (general)

Talent

Work prioritization

Balancing competing request priorities

Quality of brief

Lack of time/planning ahead

Lack of clear process

Resourcing - having enough people / flexibility

Technology and tools

Creative briefs going to external agencies

Lack of planning by business partners

Skill sets - growing capabilities as technology changes

Reactive brief

Not enough time for creativity

Resourcing - have the right roles

36%

36%

34%

33%

27%

27%

27%

23%

22%
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19%
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Q: What are your in-house team'’s greatest challenges?
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The Creative Process
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When | first saw this meme, | laughed. Because it's true.
But when | think about it, it's not funny at all. Because it's true.

"ZITE



e
O
-
O
o'

Dealing with
the self-

"ZITE



RAD NUMMER 1:

Fa styr pa processerne
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MAJOR MISTAKE

"ZITE



RAD NUMMER 2:
Undga at blive en

polsefabrik




70% Of Advertising
Effectiveness Depends
On The Creative

Ross Jauncey, Head, Create With Google

"ZITE

BW businessworld, 29 April, 2019
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2024

TIER 2: Creative
and Content Studio

33%

TIER 3:
Production Studio

49%

TIER 3:
Production Studio

2025 46%

TIER 2: Creative
and Content Studio

36%



TIER 3:
Production Studio

Current 46°%
in-House

TIER 2: Creative
and Content Studio

36%

"ZITE

TIER 3:
Production Studio

31%

Future

In-House Setup
Ambitions

TIER 2: Creative
and Content Studio

47 %



"ZITE

TIER 1: Strategic Creative Lead Agency -
Focuses on the development of strategic
creative solutions, including brand, campaign,
and channel strategy. It involves originating

and developing major campaign ideas.

TIER 3: Production Studio - Executes by

producing master artwork and adapting it to

specific requirements. This tier is centered on the

execution of solutions with a focus on production.

TIER 2: Creative and Content Studio -
Dedicated to content creation and the
activation of major campaign ideas across

multiple channels. This tier also originates and

develops tactical campaign ideas.
|
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KREATIVITET VIGTIG?
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Input and Insights

Refine
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Man kan ikke fa
ideer hvis man
lader hjernen

bedomme dem C;f\ ’.
hele tiden. *‘5‘§§ S

Sla filteret fra. /



Det er heldigvis
virkelig svaert at
komme op med 100
darlige ideer i traek
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Hvor andre ser en cykel,
ser Picasso en tyr
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Sort tusch + hvidt papir
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Folk, der ikke selv har bil

- smakker altid dgren for hardt
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Toothpaste for the first 5-8 days Enough to last 4 months
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Pasta water,
flowers,

and sports




Case: Toyota MR2

Insight

OPEN SPOoRTSCARS ARE VERY EXPENSIVE.
YoU CANT AFFORD THEM UNTIL YoU ARE oLD.

\ 4

Proposition

TOYOTA MR2 IS SPoRTS CAR
YoU CAN AFFORD WHILE YoU ARE YOoUNG.

\ 4
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Forget about those fancy sports cars that only old bald"men can afford - rﬁg -
Toyota MR2 is here to save the day! This sleek and affordable sports car-lets
you experience the thrill of driving with the top down; without.breaking the
bank. At only 359,993 DKK, you'll be the envy of all those fancy car owners

who spent a fortune on their rides. " 3 v —
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TWO PATHS
TO IN-HOUSE
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459

«es OF COMPANIES HAVE COMPARED THE
EFFICIENCY OF IN-HOUSE VS. EXTERNAL AGENCIES

"ZITE



23%

««« OF COMPANIES WITHOUT IN-HOUSE SETUPS SAY
THEY'VE NEVER COMPARED THE EFFICIENCY OF
INTERNAL VERSUS EXTERNAL SOLUTIONS

"ZITE
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"ZITE

Provides an
easy overview
of all tasks,
campaign
elements, and
communication.

A client portal where
all communication and
proofing activities are
easy to find and
manage.

Time tracking

aligns with projects

and time estimates,
offering easy and
transparent access to all
data via dashboards.

Resource allocation
aligns with projects,
giving both employees
and managers an easy
overview.

GOZITE are our "heart” for driving
operational excellence internal in
ZITE and towards our ZITE
customers.

GOZITE are a fundamntealt for us to
drive an ONZITE Agency and a part
of the monthly fee.



"ZITE

Provides an
easy overview
of all tasks,
campaign
elements, and
commt

Time tracking

aligns with projects

and time estimates,
offering easy and
transparent access to all
data via dashboard

A client portal where
all communication and
proofing activities are
easy to find and
manage.

Resource allocation
aligns with projects,
giving both employees
and managers an easy
overview.

A

Agency Briefing

One Platform to manage the agency...

From Briefings...

zire]

Watt’s next

@ HYUNDAI

a8

=

oom

...Client Portal and Time Tracking...

...Proofing Platform...

...Integration into Creative Software...

...Resource Management...

...and Operational Dashboard



... and MarTech to support the execution

Writing Assistant .
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a
= a-- o N 0
4 a >
...to SEO recommendations... ...Custom and compliant Al tools...

...Banner and Social Media production tools... ...Translation and Versioning... ...Prediction and Pre-testing Tools... ...and Performance Tools

"ZITE



FAVORITES Create Brief

GO'ZITE

{) Home
fjm?wlo(ifica(ions
(@) Pulse
@ Goals

1 Show less

SPACES

DASHBOARDS

min private liste

A¢ Invite

«

O 1) Open Tasks

Grundfos Agency Lotte Dashbo

& min private liste ‘:E My tasks (list)

Tasks I'm watching (list)

%= List - all tasks

‘[D My tasks (board)

‘[]] Tasks I'm watching (board) ‘E} Create brief = List 7~

= Filter

@ & Board

< Sortby € Group by: Status %, Subtasks

NEW TASK 19

@ 1) Open Tasks
& Test af client com
GRUNDFOS-2961 @) 0:00:00

@ 1) Open Tasks
3055229_4014577 Always on
h2 2023

GRUNDFOs-4138 @ 0:00:00

@ 1) Open Tasks
WU Grundfos Connect - ﬂ
Update GTM package

%3 GRUNDFOS-3795 24 Apr

© 0:00:00

® 1) Open Tasks

IND Grundfos Machine health @
versioning (AEM & Videos)

W2 GRUNDFOS-3853
© 0:00:00

@ 1) Open Tasks
4014577_WU_Close captioning c
video competition

GRUNDFOS-4030 ° 0:00:00

® 1) Open Tasks

4014595 DCE ECADEMY (-9
Course 36

GRUNDFOS-4047 @) 0:00:00

® 1) Open Tasks

4014596 DCE ECADEMY Text @
to speech

GRUNDFOS-4052 @ 0:00:00

IN PREPARATION 77

@ 1) Open Tasks
4014949_IND_Industrial Water @
Treatment Materials

GRUNDFOs-5308 @ 0:00:00

® 1) Open Tasks

4014416_IND Britvic story - lo- @
calisation Nordic - AEM

Implementation

GRUNDFOS-4237 17 May
Q 0:00:00

® 1) Open Tasks

IND OEM Campaign Versioning @
- GNL & GBL-nl

GRUNDFOS-3522 @ 0:00:00

® 1) Open Tasks

IND OEM Campaign Versioning @
-GPL&GCZ

GRUNDFOs-3523 @ 0:00:00

® 1) Open Tasks

1234567 Test_PP o
GRUNDFOs-4425 @) 0:00:00

@ 1) Open Tasks
4014702_IND_IR_Jabil
Healthcare Case
GRUNDFOs-4599 @) 0:00:00

(!’:».’;

IN PRODUCTION 187

Do o what you we obing

® 1) Open Tasks
4014273: DCE - Contact page
(where to buy)

%2|  GRUNDFOS-3131
© 0:00:00

@ 1) Open Tasks

CBS_EO SoMe video-cut-down
and LinkedIn post
GRUNDFOs-5862 @ 0:00:00

® 1) Open Tasks
4014585_WU_Alwayson 2H (@)
2023

%12|  GRUNDFOS-4029
© 0:00:00

Always there
when you need
us

@ 1) Open Tasks
4014620_DBS_GFI T3 9
Newsletter

%18 GRUNDFO0S-4128
© 0:00:00

® 1) Open Tasks
4014129 - CBS - Pressure gra- ::v
diant calculator

%3 GRUNDFOS-2549

AT CLIENT 108

@ 1) Open Tasks
4014477_DBS_CEOPS_Sal- (1)
gspraesentation

L2 GRUNDFOS-3212
24 Mar, 0:00 - 25 Apr, 0:00
© 0:00:00

® 1) Open Tasks

4014975_DBS_UX_Homeown-
er_copywriting

GRUNDFOS-5542 @ 0:00:00

® 1) Open Tasks
4014372 IND_ OEM campaign @
versioning - GSH

GRUNDFOs-3521 (@ 0:00:00

® 1) Open Tasks
4014220_IND_Mobility_Ban- 5‘
ner_Ad_Reskin

GRUNDFO0S-3554 @ 0:00:00

@ 1) Open Tasks

4014524 IND OEM banners @
adaptation

GRUNDFOs-3449 @ 0:00:00

® 1) Open Tasks

4014190_BR_Employer_Brand- ﬁ'
ing_Concept_2023_Reskin

GRUNDFOs-3404 @) 0:00:00

® 1) Open Tasks

4014256 DBS ECADEMY Hot @
Water Recirculation

GRUNDFO0s-3180 @ 0:00:00

ONHOLD 28

® 1) Open Tasks
4014429_CBS Andring af GPC
bannere

GRUNDFOs-3393 @ 0:00:00

® 1) Open Tasks

4014209_DCE_New- 2
course-e-mails 2023 3)

GRUNDFOs-3388 @) 0:00:00

1) Open Tasks

4014054: CBS - Exhibition

tools

GRUNDFOS-2542 @ 0:00:00 on

® 1) Open Tasks

4014363_CBS Storytelling )
Partner Program

GRUNDFOs-3391 @) 0:00:00

® 1) Open Tasks
4013475 - Broken links in the @
various regions

GRUNDFOS-3317 @ 0:00:00

@ 1) Open Tasks

4014425_IND_Mobili- &
ty_Sales_PPT_Reskin
GRUNDF05-3420 @ 0:00:00

@ 1) Open Tasks
4014689_CBS_FireSAFE_Do-  fif
mestic_Brochure_Reskin
GRUNDFOs-4542 @ 0:00:00

COMPLETED

® 1) Open Tasks
4014773_IND_Video_Induus- (@)
try-Conference

GRUNDFO0S-4828 ° 0:00:00

®1) Open Tasks

4014210_WU Safewater Pump ()
Swap Handbook

GRUNDFOs-3177 @) 0:00:00 2o/

@ 1) Open Tasks
4014769 GMA_E-solution- &
content_GHK

GRUNDFOs-4818 @ 0:00:00

® 1) Open Tasks
4014591_WU-SE-SL_Gold ()
cards

%2 GRUNDFOS-4032
© 0:00:00

Write a line or ‘\’
,”»\

two here

() Caler @ + View Automations 12
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v « Share

@ Show



& Grundfos Agency > 1) Open Tasks 37

CRUNDFOS-4576 21 May, 17:39 © 0:00:00

@ This Task is shared publicly with a link. 1'

oy
3055242 - CBS Course 60 Magna3 roll out Unknown.png

course 60 Magna3.xIsx q
@ Martin Runge Kristiansen

Hi Signe & Johnny,
Added the only image in the mail from Srini

Please look into this - and manage it directly with Srinivasa. | don't need to get involved in this. .
@ Martin Runge Kristiansen
Best regards, . . . - . L .
Regarding the countries, please discuss this directly with Srinivasa. | dont know anything about the
task, sorry. As this is a versioning task |“ve just forwarded it to the VN team (sometimes the client is

« SEE MORE confused about who does what, and sends it to me)

T Jobnumber e (SP) Johnny Thien Minh Le

& Client Email E
) In Production @ In Preparation

T Jobnumber VN 3055242

&
@ Martin Runge Kristiansen

(%) Department CBS
[ Debitor CBS_402091 Hi Signe, where are we with this one?
T Client name(s) Srinivasa O €@ 2unread | 2 replies ,a,)

© Type of Job Versioning & marketing production

SP) Signe Overbye Brodal
© Type of Element(s) (SP) Sig V

(¥) PROOF STATUS (SP) Aleksandra Kotkowska

® Proof link Website (SP) Aleksandra Kotkowska

Send brief mail to client P
(}J (SP) Signe Overbye Brodal
~ Show 12 empty fields + Add or edit fields

Hi @(SP) Aleksandra Kotkowska ,

Can | check the status for this project?

h or browse




The Future
of In-House
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2% Welcome back! Feel free to ask me anything about this
location. How can | help?
Ask about your List
—> Are there any overdue tasks?
—> Which open tasks have the highest priority?
—> What is assigned to me?
Features

Executive Summary New

Choose from 25+ reporting tools.

Project Update New

Time-based project status update.

Find duplicate tasks New

Identify and merge duplicate tasks hassle-free.

Find tasks that are stuck New

Quickly locate and resolve stagnant tasks.

h’ell Al what to do next

+ ® @ Brandbox > Tasks v




- PAGE1 - 1COMMENT
ZITE

kasper@sierslev.com

A FEW SECONDS AGO

#1 change to "AND"

Reply ...

Watt’s next

IONIQ 6. WQrld Car of the Year, World Electric Vehicle Approved -
og rld Car Design of the Year 2023

Approved with changes 1)

@& HYUNDAI

*
Changes please &
297.0 mm x 210.0 mm (page 1)

[ELJ [;] Version2 4 HH S roy
+ | 2 4}

"ZITE !
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eddelindd @ 75%

[GPU Preview

0o,

[Basic] (working)

Proof Name

Pages:

17x24.indd @ 25% [GPU Preview]

Adobe InDesign 2023

45-!1“): v 8 0
S — O

X *Untitled-4 @ 75% [GPU Preview] >>

100%
A

o
[ 4]

Create Proof

123456-Hyundai lonig 6 - launch - Billboard - vl|

[] Spreads

© Al O Range

No errors

Share Essentials Classic v

C 4233 mm {x 8 (Basic Graphics Frame) o
] :

¢ PageProof

Q Search Proofs

¥ Inbox (1) =

I XXX 13 [3]

b Sent(9)

Layers

To-do Done Comment

Links

Stroke

Color

Swatches ¥ Qutbox (7)

ﬁl annoncers
Text Wrap

Paragraph

¢ Pages
[None]

A-Parent

3 Pages in 3 Spreads




< 409949 _NEW BRIEF

® Grundfos Agency > 1) Open jobs

8 o
BRIEFED 4 ‘ @

Copywriting

T Client name(s)

T Jobnumber

T Project Manager

T Cost Center

T Order number X
T WBS Number X
Create copy in client space %

v Show 12 empty fields

GRUNDFO0S-2274 25 Jan, 15:31

Time Estimate fType in time

Day equals 7 hours

Changes are automatically saved

+ Add or edit fields

Drop files here to attach or browse

Today at 9:00 ©

Today

Later
Tomorrow
This weekend
Next week
Next weekend
2 weeks

4 weeks

v Set Recurring

Tuesday at 13:00 @

Jan 2023




Templates of Task Types List Board = Gantt Activity 4+ View () Automate
Kamstrup Agency
Customer satisfaction Survey Search taske Tod ek v & Sortby 2 Me | 2 Assignee «2 Share ese
Templates i
g - 07 Aug 08 Aug - 14 Aug 15 Aug - 21 Aug 22 Aug - 28 Aug 29 Aug - 04 Sep 12 Sep - 18 Sep 19 Se

05 Sep - 11 Sep

 Template

of Task Types T e

3 4 5 6 7 8 9 0|11 |12 13 /14|15 6 7 8 19 20 2

-~ Templates of Task Types

~ © Creative Development Task

Review brief

Make project plan

Internal Clarification Meeting

Align with Marketing team

» Debrief

Review feedback

Develop overall idea

Presentation of concept

Review feedback

Cr e Development Ta

Review brief
Make project plan
Internal Clarification Meeting

Align with Marketing team

. Debrief
‘ Review feedback
— Develop overall idea

. Presentation of concept

‘ Review feedback
- Develop graphics
- Develop copy

' Send concept for approval

Develop graphics

Develop copy

Send concept for approval
‘ Review and discuss with the team

Review and discuss with th...

Review feedback and mak... ‘ Review feedback and make changes to concept

- Design final art
- Write final copy

‘ Send for final approval (within weekend)

Design final art

Write final copy

Send for final approval
Review feedback and mak...

Submit for translation . Submit for translation

- Project manage translation

' Send for final approval incl. translation

' Deliver to Media
. Close project

' Set up feedback meetihg

. Fcodbaca\

Project manage translation

Send for final approval incl...

Deliver to Media

» Close project

Set up feedback meeting

Feedback meeting




1) Openjobs %1 Board *  ListbyStatus ' Listby Creator ‘¢ Workload Calendar Gantt Timeline Activity  + View ) Automate (

Kamstrup Agency

Customer satisfaction Survey Search tash Sep 12 - Sep 25 Today 2 weeks

Templates

9 =M Assian
> aMe RA nee

Assignees 6 2 ) 16 7 8 ( 1 3 A 5
I

& Creative 2 -]
<> 1) Open jobs ) 33h 10m,

Make Debrief

[Nodava - implementationt* Oh \

Project plang* 20m @

oy

[Lancering af flowlQ 42003h ] Photos for company descriptiongt 6h 35m l ©
[Worksystem videott 9h Case Story [1-pager om Kamstrup - ... 2% 8h
1st Review1h
Heat Cooling C. Trani‘ng . 2 2h Bulle}in Advertisement ... 3% 10h| é
Debrief sh @
Testb... 2& 57h
)
CreativePerson
26h 40m/74 "oV
—
—
Heat Cooling C... | Water China brochure ... 2% 2ah [Nodava - implementationi* Oh
Revie... 20m @ )) @

Heat Cooling C Case Story

Revie... 20m Film an... 8h

Testb... 3& 57h

Case Story

Plan fil... 3h

Q Lena Meballe
11h 20m/74

6 Sofie Ralfkizer Jergen...

Make Proiect Plan2h




New Jobs this Month

Refreshed 22 mins ago

413

New tasks this Month

Refreshed 22 mins ago

237

Tasks by Division
Refreshed 22 mins ago

5
50
) l
0
[« DBS

Job split by Division

Refreshed 23 mins ago

Tasks

CBS 23.6% -

Total Active Jobs

Refreshed 22 mins ago

270

Open tasks this Month

Refreshed 22 mins ago

234

Industry wu

Other Group
Functions

Branding

/ Branding 9.2%
/

~ WU10.9%

Completed Jobs this Mo...

Refreshed 22 mins ago

23

Completed tasks this M...

Refreshed 22 mins ago

37

Type of Jobs this month

Refreshed 21 mins ago

Workload by Status

Refreshed 22 mins ago

300
200

2

K]

i
100

=

Other 0

In Production

Savings vs. External Agency

Refreshed 23 mins ago

40
30
2
3 20
fid
10
. 1
Single element - Campaign -
master master
At Client Completed

E-learning -
Master

In Preparation

Event & webinar

New Task On Hold

Avg. Rounds of Revisions

Refreshed 23 mins ago

DKK 543.000

Avg. Time to Market - Campaign

Refreshed 23 mins ago

8 Days

Q2) Target Audience

Refreshed 22 mins ago

478

DBS 12.6% Other Group Functions 21.3%
/ Other 0.6%
Industry 21.8%
Q1) Service
Refreshed 22 mins ago
Results from the
Customer 4.67
Collaboration Survey
-

Target rating is a minimum of 4.0

Q5) Time Optimization

Refreshed 22 mins ago

478

Q6) Scalability

Refreshed 22 mins ago

5.44

Q3) Inspiration & New Id...

Refreshed 22 mins ago

5.33

Q7) Process

Refreshed 22 mins ago

5.13

2.62

Q4) Proximity and Speed

Refreshed 21 mins ago

4.67

Surveys answered

Refreshed 22 mins ago

37

Versioning &
marketing
production

s 8 Type of Elements this month

Refreshed 21 mins ago

15
» 10
=
&
s I
5 =
R R I R s
¥ & §F &F &
- & ¢ 4 P ‘;9\
& &
Other © &
o«
Design Team Tasks This Month
Refreshed just now
40
2
2 20
2
- —
Grundfos - Design Ana Lopes Jesper Solati Simonsen Thomas Frejlev Lundin
Team
Content Team Tasks This Month
Refreshed just now
20
2
“ 10
8
o
Grundfos - Content Ane Kristine Lotte Filskov Griffiths Nick Bate
Drengsgaard

Jorgensen

Per Frahm Baungaard

Thomas Lautrup

Peter Winding

Stephen Netuka

Digital Team Tasks This Month

Refreshed just now

75

Tasks

Grundfos - Digital Michael Solvsteen Joachim Olesen Martin Runge
Team Kristiansen

Per Wollesen Seda Akay



GOZITE

SUBMIT NEW BRIEF Sign out
Search tasks.. a

Al Priorities v Mega (Kampagne) v £ SyncTasks Clear Filters

All Brands All Statuses v

Created Date Due Date Priority Proof Status Proof
Task Name T Client Name T Tags n N n status N " Link
7111719_BYD_DK_ATTO3_2025-ATTO3 Technical Upgrade launch Anders - Feb 04, 2025 - - in production - -
7111673_BYD_DK_ATTO2-ATTO2 launch Anders - Feb 04, 2025 Feb21,2025 - in production - -
7111633_BYD_DK_Branding_2025 - - Jan 31,2025 - © Task Details
7111674_HY_DK_Januarkampagne_2025 Stephanie - Nov 29, 2024 -
e 7111674_HY_DK_Januarkampagne_2025
Agency Briefing ) ' -
7111680_Ford_DK_Capri-DK-Premiere_Januar_2024 Kristine Dam Jensen - Nov 25, 2024 - Basic Information Giient Information
You know what they say: Well begun is half done. Brand Client name(s)
So please fill in everything you think we need to know about this job. . B B cl g
Puma Gen-E Launch Kristine Dam Jensen - Nov 21, 2024 - Hyundai Stephanie
] Created Date @ Client Email
. ten Don Steenbuch Nov 29, 2024 10:51 stekan@hyundai.dk
Task Name: 7111605_FORD_DK_Nyt-website_2024 E:;see" on Steenbuct website Nov 14, 2024 - e
Please name your project £ Golive date @ Department
Dec 23, 2024 04:00 Group Marketing
Your name+ 7111617_BYD_DK_SEALION 7: Abent hus Stephanie - Oct 29, 2024 - & oeastnesonceeraies N
Enter text TVC: 16. december Stephanie
MINI . campaign - = OLV: 16. december
TEST-MINI-Rally_2024 e Sep 12, 2024 o e Commention
Your email* Display: december
Frreremal 7111644_Ford_DK_Mailflow_Bloomreach Morten Lundsgaard - Sep 04, 2024 - |-
_Ford_ A ga: P 04, Web GO LIVE: 23. december Vind en KONA Electric
Ny pris p4 IONIQ 5, 6 og KONA Electric
Division / Group Function* N N i
I :‘1’1 ;:‘UB_EVD_DLGrans_slroem_DOLPHIN_SEALU: Kampagne - DOLPHIN & SEAL U med gratis Anders B Aug 19, 2024 R 25 Deadiine or 1t proofing round Abenti weekenderne i uge 10g 2
N Nye priser:
Budget 7111673_BYD_DK_TANG_FL_2024: TANG lanceringskampagne Anders - Aug 12, 2024 Aug 14, 2024  Backoround KONA Electric
An indication of budget level can help us scope the project correctly @ Backsround
7111594_HY_DK_IONIQ_5_FL Morten Vedstesen - Jun 28, 2024 - Se oprindeligt brief. @ Supporting messages
Element(s)" Bilerne kan f4 traek.
V2L med rabat
Select option. 7111492_BYD_DK_UEFA_2024_Aktivering Anders - Jun 03,2024 Jun 06, 2024
Brief cma
Task description* T 8 ® )
7111563_BAG_DK_MINI-Rally_2024 Kristine e tar May 07, 2024 - Se og huske kampagne, pravekare bilerne
Please describe the project and expected deliveries in detail. Include considerations such as: — Kampagneside: GODKENDT
Background? Problem 10 solve? Goallbiectves? Target roup? Key target roup nsights? Key ODKENDT [ Legaltext
dellverables Opdatere modelsider med Fulde modelspecifikke pligttekster. Kan forkortes alt afhzengig af medie:
KONA E! ODKENDT IONIQ 5:

"ZITE

riser 0g udstyr: GODKENDT
IONIQ 5: GODKENDT
IONIQ 5 J/ Priser og udstyr: GODKENDT
@ Visuals
Bruge eksisterende af modeller + evt. stock-fotos.
Vi ansker ikke direkte fokus pé bilerne i de forskellige materialer, men vi skal

Vist med afhaengig af

karestil og brug af komfortudstyr som szedevarme. Opladningstid kan
variere alt efter ladestander, batteri- og udendarstemperatur samt bilens
tilstand. Forbrug: 167-179 Whjkm, CO2 0 g/km. Reekkevidde op til 384-507
km afhaengig af batteristarrelse. Ladetid: 350 kW (10-80% SOC): Ca. 18
min., 50 kW (10-80% SOC): Ca. 46-57 min., 10,5 kW (10-100% SOC): Ca.

2 Taraet aroup
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-..ANnd tools that can
help you scale but stay

in control




5%

««« OF ALL RESPONDENTS SAID Al WOULD
COMPLEMENT AND ENHANCE HUMAN CREATIVITY
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Yes

No, not at this moment
No, but we will in the future [
| don't know [l

17%
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g
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F
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Digital Asset Work ChatGPT/ Predictive Programmatic Programmatic
Management Management Generative Al analytics for advertising advertising
System Software for content marketing tools tools
System creation trends

Q: What kind of MarTech and Al tools are you using?
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Al for content ideas...

] = 0 9 New Chrome available

¢« > C 2 gptzite.agency ¥ % © & @ @

ZITE ) Show chat history m

10 arguments for choosing an electric car?

. Environmental Impact: Electric cars produce zero tailpipe emissions, helping to reduce air pollution and combat

climate change.

Energy Efficiency: Electric cars are more energy-efficient compared to internal combustion engine vehicles, as they

convert a higher percentage of energy from the grid to power the wheels.

. Cost Savings: Electric cars generally have lower operating costs, as they require less maintenance and have lower

fuel costs. Additionally, governments often provide incentives and tax credits for purchasing electric vehicles.

Renewable Energy Compatibility: Electric cars can be charged using renewable energy sources such as solar or

wind power, further reducing their carbon footprint.

. Noise Reduction: Electric cars are significantly quieter compared to traditional vehicles, contributing to a more
peaceful and less noisy environment, especially in urban areas.

. Health Benefits: By reducing air pollution, electric cars can improve air quality, which in turn can lead to better
respiratory health and a decrease in related illnesses.

. Energy Independence: Electric cars help reduce dependency on fossil fuels, as they can be powered by a diverse

range of energy sources, including renewable energy.

Technological Advancements: The electric vehicle industry is constantly evolving and driving innovation in battery

technology, charging infrastructure, and autonomous driving systems.

. Enhanced Driving Experience: Electric cars offer instant torque and smoother acceleration, providing a more
enjoyable driving experience.

. Market Expansion: The growing demand for electric vehicles is driving manufacturers to increase their production
and expand the market, resulting in a wider variety of models and options for consumers.
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Al-generated content may be incorrect

a [rype a new question..
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««s OF IN-HOUSE TEAMS SAY Al HAS BOOSTED
THEIR CREATIVITY LEVELS

"ZITE



Al for trained in the brand Tone-of-Voice

ZITE YO Show chat history m ZITE YO Show chat history m

Write a text for a social media post that promotes the ultra-fast charging of the Write a text for a social media post that promotes the ultra-fast charging of the

IONIQ 5. new fully electric MINI COOPER.
Write the text in Hyundai's tone of voice. Write the text in MINI's tone of voice.
Ultra-fast charging. Experience the new fully electric MINI COOPER - ready to hit the roads with

style and power! With ultra-fast charging time, you can boost from 10% to 80%
Equipped with an 800-volt battery, the IONIQ 5 charges extremely quickly. It is in just 28 minutes at 75 kW. Got a bit more time? Charge from 0-100% at 11 kW
capable of charging up to 80% in as little as 18 minutes. An additional 100 km in just 4.5 hours.

can take as little as 5 minutes.
With an impressive range, the fully electric MINI COOPER gives you the

No matter where you're headed, you will find that the IONIQ 5 is exceptionally freedom to drive further, regardless of your driving habits and conditions.
well-thought-out. Consideration has been given to charging time, range, Whether at home, work, or on the go — charging is easy and fast, so you're
traction, and even acceleration. The ambition has been to set the standard for always ready for your next adventure.

electric vehicles — and then some.
Get ready to save money and maximize your driving range with the new fully

With Hyundai's groundbreaking high technology, the IONIQ 5 offers a range of electric MINI COOPER. Take the wheel and feel the freedom of electric driving.
up to 507 kilometers when equipped with rear-wheel drive and the large, Where will you drive to next?
long-range battery.

content may

"ZITE

Type a new question
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Type a new question
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or predicting customer beh

<«

" g8 2 3 }

2

& Total Attention

€ Brand [—) 1.4%
Overskrift 30.4%
Produkt | 30.5%
Produkt tekst ==) a1%

avior

Hyundai

A Time Spent

0.045

0.668

0.675

5. Percentage Seen

3 Compare

w @ Copilot Pro

Objective

Brand building

In context
Tasks
@ Identfy your CTA 1 sights >
Performance

Viewers wil perceive your ad as 100

© ambiguous,

11.9%
Ir y Text is getting limited
78.1% attention, lowering its Impact
78.3%
R Your Brand is getting limited attention
21.1%

1 file predicted

B4 Hyundai

Download

)
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Automation for less

Width x

Sizes selected (0)
~ Brand sizes 0/16

120 x 600

160 x 600

234 x 60

240 x 400

250 x 250

250 x 600

300 x 100

300 x 250

300 x 600

336 x 280

468 x 60

720 x 300

728 x 90

Height + ADD

Select all

Skyscraper

Wide Skyscraper
Half Banner
Vertical Rectangle

Square

3:1 Rectangle
Medium Rectangle
Half Page

Large Rectangle
Full Banner
Pop-Under

Leaderboard

repetitive work

ADD CREATIVE SIZES

CANCEL




Localize & personalize at scale

ENGLISH DANISH SWEDISH

"ZITE






One platform for both banners and Social Media ads

= b social # Mother/daughter # CREATE CAMPAIGN

1080 x 1920 1080 x 1080 1200 x 628

Text

For mother and for daughter

1080 x 1080
1080 x 1920
1200 x 628

Text (1)

We have something for everyone

Video player

https://c.bannerfl
ow.net/accounts/s
ales-
PRSP demo/63eb7a899
64cd5f08a7f1cd6/
videos/e904f9c1a
6bb483c98519d9
29fb83c4f_pexels-
anastasia-
shuraeva-
8083692.mp4

Video player

(Feed not selected)

"ZITE



One platform for both banners and Social Media ads

P4 T3 adname X

VIDEO

i i Language
£ Fashion £ Fashion guag
., Fashion

Here is your primary text Here is your primary text

English

Primary Text (Optional)

Here is your primary text

Headline (Optional)

Headline

Description (Optional)

Description

Website Url
LEARN MORE >

Headline Headline https://bannerflow.com

Here is your primary text Display Link (Optional)

Call ToAction K

Learn More

A, Fashion CANCEL SAVE

"ZITE



40%

««« OF IN-HOUSE TEAMS FINDS IT DIFFICULT
MEASURING THE IMPACT OF THEIR CREATIVE WORK

"ZITE



Smarter faster

VIEW ENGAGEMENT © VIEW STATISTICS

160
140
| 1441 62%
2 120 . . .
i < Unique Videos Completion Rate @
Nederlands Duits Engels Frans R Played ©
E 80
Videos Created @ :: \
s 60
H
S 40
21628 00:02:10 52:16:48
& Avg. Watch Time Total Watch Time ©
[
- Beginning of video 50%

End of video

Performance over time

. F
Click a legend item to toggle the

respective data-line in the shown
Videos Embeds Plays Completes chart
— — -— .
20 | Understand
200
) I | I I 1
. | il | I I h I
50 PERFORMANCE OVER TIME DEVICE USAGE
Videos  Embeds  Plays  Completes
0%"\«'\"@@@@@bwwbvv>>\>>% e
PRV RDERPLCRRPRORIFP LIPS
FEGLESIISTIITOSIFFF G I

| 800

600

View Engagement @ 400 M ® Mobile  57%

20 ® Desktop  43%

All Views FirstV o B ] o

—— — Feb 1 Feb2 Feb3 Feb4 Febs Feb6 Feb7 Feb8
100

-
9 e . " " o r
Unique Videos Unique Completion

80 Viewed @ Rate @
70
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60

50

Engagement in %

40



Thank you




