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Video is the  
Human Side  
of Digital.

Why video matters
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Video has never been more 
important in building B2B brands 

93% of B2B buyers consider 
video important for building 
trust in a brand.

85% of B2B buyers prefer 
watching a video to reading 
an article.

86% of B2B companies use 
video in their content 
marketing.

93%85% 86%

In 2024 76% of B2B marketers 
planned to increase their 
video marketing budgets.

76% 40%
Website visitors spend 40% 
more time on sites with video 
content.

62% of businesses are 
doing more webinars YOY.

62%
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+1000
Teams using TwentyThree

+50
People

+70
Countries

Bootstrapped
Type

TwentyThree is Europe’s 
only player in the global 
video marketing software 
category.

2005
Founded

+80
Industries
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Video Marketing

Platform

Personal 

Video

Webinars Video 

Library
Imagine if everyone on your team 
could access and share all your 
videos.

What you need to succeed with video 
across the marketing funnel.

Professionalize your webinars with a 
tool built for engagement.

Enable everyone in your company to 
communicate with video as easily as 
they can with email.

The First All-In-One Product That Enables 
Video Everywhere In Your Company.

Enable Everyone in Your Company to do Everything Video at Every Customer 
Touchpoint with TwentyThree’s Video Marketing Platform.
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Video champions around the world are powered by TwentyThree



The Time For 

European Video
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TwentyThree
Europe

Vimeo, Wistia
US
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TwentyThree
Upgrade

Vimeo, Wistia
Starter
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Owned and Hosted in Europe

Founders of TwentyThree initiators of the pioneering  
“The Copenhagen Letter” in 2017 setting a new direction in technology.  

Founders handing out a digital freedom award to Max Schrems of “Schrems II”

The TwentyThree product and data is hosted in European data centers with full 
control over terms, encryption and data governance

Our documented security policy and practises provide a complete overview of  the 
TwentyThree product is built, deployed and secured.

Fully Compliant, Fully Documented.  
Security by Design

We are drivers behind the  
change to responsible technology.

We conduct and publish annual, external GDPR audits under the international ISAE 3000 Type-2 
standards. The report is available at twentythree.com/gdpr

Yearly Audited Compliance



1. 

Get Your Videos into the 
hands of your people.
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Video Team Your Organisation



2. 

Give your Team the 

Ability To Do Video.
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Video

Text

+500% +67%

Click Rate

Outreach Email

Reply Rate

Outreach Email

Video Works Better



Video Enable 
Everyone can record and share video. 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A software tool to record and mix  
screen recording and webcam recording.

Personal Video; A 20 year old story



twentythree.com

17

Record and edit videos in your browser.
TwentyThree Personal



3. 

Get Your Video Tooled.  
& Measure Your Video 
Performance 
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90% of video marketers are using 
Youtube as a platform for their 

marketing.
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51% of companies are using 
webinar as a critical video 

marketing channel.

ZoomMicrosoft Teams







4. 

Attribute Video & 
Webinar Activity across 
you Martech stack
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Video Is Now.
Video is already +50% 
of your engagement.

WHAT EVERY VIDEO CHANGE MAKER NEEDS TO REMEMBER



#contentmarketing #video #marketing twentythree.comCopenhagen

00:23
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Video Attribution

21% are integrated


“Only 21% of companies have their 
video & webinar data integrated 
with their CRM.”

http://twentythree.com


X

twentythree.com

Get every webinar or video integrated with full marketing 
attribution & automation, keeping the data at the right place.

Integrations
Data and Integration

Webhook
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People Profile for 

People Profile 

Real-time data as custom activities



State of Video 2024 18

Where should I place the conversion form?
The lead conversion rate depends heavily on 
where in the video the Collector form is shown. 
When it’s displayed before the video starts 
playing, almost a third of the audience will 
convert into leads.

26% 12% 2%

Before video During video After video

Video Conversion: Forms
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5. 

Make your Website 
Video-Driven.
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8% 28% 43%

X (ex Twitter) Facebook Website

Why your site has never mattered more
Looking at which channels convert impressions 
into plays, it’s clear to see that visitors to your 
own site are much more likely to engage with 
your video content compared to social.

Video Channels
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Video Channels



6. 

Do Webinars at Scale.
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Production Costs Per Webinar

Major Product  
Launch

1.000.000 eur

Monthly Thought 
Leader 

Interview

10.000 eur

Quarterly Company 
Announcements

100.000 eur
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100 eur1.000 eur

Bi-Weekly New 
Customer

Onboarding Webinar 

10 eur

45 Weekly 
Introductions to Your 

Company

Hundreds of Webinars a 
Year is the new baseline. 
 125 webinars a year.

10 Account 
Managers Quarterly 

Relational 
Webinar
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Channel 
Webinar

External

Event

Standard

Webinar

Open

Webinar

Private

Webinar

Public

Webinar

Relational 
Webinar

Privacy

Event

Episodic

Webinar







“We went from 2 hours to 20 min of 
administrative work per webinar”

Save 80% time

- One of the biggest webinar producers in Europe



2. 

Give your Team the Ability to Do 
Video.

4. 

Attribute Video & Webinar Activity 
across Martech Stack 

3. 

Get you videos tooled & 

Measure your Video 
Performance

6. 

Do Webinars at Scale 

1. 

Get Your Videos into the Hands of 
Your People.

Six Tips to Succeed with Video

5. 

Make your Website Video-Driven. 
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1,000+ attendees  400+ companies 

50+ speakers    40+ sessions

Now the World’s Largest Conference on Video

TwentyThree

Summit 2025

Thursday, August 28 – Friday, August 29

The Human Side of Digital

Copenhagen

Sign up today with code  
“THEISVIP”

http://twentythree.com/summit
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