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Todays Mission:

How and why consumers
are adopting Gen Al to
explore their needs



Explain it like | was 5 years
old:

"Generative Al
is like a super
smart friend
that has read a
million books"

Google

basta tvn for se pa fotboll

Allt  Kortavideor Videor Bilder Nyheter Webb Bocker  Fler ~

4 Al-bversikt

For att fa den basta fotbollsupplevelsen pa TV rekommenderas en TV med
hég uppdateringsfrekvens (120Hz eller hégre) och bra rérelsehantering for
att minimera oskarpa i snabba spelscener. OLED-teknik ger djup svarta och
hog kontrast, vilket ar fordelaktigt for fotboll. QLED-TVs ar ocksa bra val med
hdg ljusstyrka och fargatergivning, sarskilt i ljusa rum. @

Tips for att valja ratt TV for fotboll:

» Uppdateringsfrekvens: 120Hz eller hogre ar idealiskt for att hantera snabba
rorelser i fotboll. @

Visa fler v

\  Elgiganten

4 https://www.elgiganten.se » ... » TV - guider och artiklar 3

Sa valjer du den basta TV:n for sport

Om du tittar pa fotboll eller andra sporter nar solen lyser, ar det viktigt att TV:n kan kompensera for
solljuset. Darfor bor du valja en TV med hog ljusstyrka. TV-skarmens ljusstyrka mats i nit. En stor...

Fler fragor du kan stélla

Vilken TV ar bast for fotboll?

Vilken ar den basta TV-instéllningen for att titta pa fotboll?

@B v & Q

Verktyg ~

Sa valjer du den basta TV:n for sport -
Elgiganten

Om du ar ett hangivet sportfan rekommenderar
vi starkt att du valjer en TV med 120 Hz,...

Y Elgiganten

Basta TV:n for sport | Expertens topplista
- Prisjakt.nu

28 maj 2025 — Produkter i listan * LG

Sponsrad

REA

9 Hamta idag
LG 65" QNED Samsung 75" LG 75" QNED
80 4K QNED... QE1D 4K QL... 80 4K QNED...
7 990,00 kr... 9 990,00 kr... 11 111,00 kr
Elgiganten Sveri  Elgiganten Sveri  Elgiganten Sveri
Fri frakt Fri frakt Energikl... { !

A A

Energikl... {1 Energikl... i
(3k+) (1k+) (3k+)
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2025 Consumer Adoption of Al Report(Markets: US, UK, Canada and Australia.) WPP Media



If you could see the underlying

probability distributions a large

language model uses when generating 1 B
text, then you would

MONTHLY USERS
PROJECTED IN 2025

would [ 86%
could [ 13%
might | 0%
may | 0%
'd | 0%
can | 0%

will | 0%
essentially | 0%
'd | 0%

wouldn | 0%

are

2025 Consumer Adoption of Al Report(Markets: US, UK, Canada and Australia.) WPP Media
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Consumer search behavior has changed
fundamentally since the first search bar

CRM software

Best CRM software for
B2B companies

What is the best CRM
for a medium-sized
sales team in
manufacturing?

We're here but the next
phase is almost upon us

1
Which CRM integrates

with Qutlook, scales
with 50+ users, and
supports GDPR
. compliance?

Simplified key phrase.
Includes a qualifier
'puppy’ but expects to
take additional steps to
narrow the search.

Expects search engine
to analyse and qualify,
with a degree of intent
understanding; results
likely to show
comparisons &
reviews.

Expects search engine
to understand intent,
interpret a question
with additional
qualifying
requirements: 'best’,
'medium-sized’, 'sales
team’.

~

Find a CRM with
automated email
tracking for my Nordic
sales team—book a

. demo this week

Al mode searches the
web for multiple
semantically related
searches at the same
time to facilitate multi-
step reasoning.

Multi-modal search
removes the need to
type detail.

Agentic search will
transform the user
experience, as
consumers expect tasks
to be handled

autonomously.

MINDSHARE | WPP Media



The drivers of changing search behavior

Technological Consumer Mindsets
Developments & Behavioural Swifts

MINDSHARE | WPP Media



The main drivers of new Al search patterns is

convenience and relevance

O ZERO CLICK o) SEEKING SOCIAL
8 O /() CONVINIENCE Ll.é /C) PROOF

Of users rely on Al O are more likely to O
summaries for half of O remember a search O

their searches. result if the content

is visual. .
Of searches on search Increase in global
engines end without It'rlfff;; tdodplatforms
progressing to another Ike Reddit
GENERATION Al destination from the VISUALS ANCHORS
SERP MEMORY

SEMRush Reddlit traffic data , comparing Feb 24 to Feb 25
Mindshare Trends 2025
SparkToro, Zero-Click Search Study, 2024

10 Bain & Company, Goodbye Clicks, Hello Al: Zero-Click Search Redefines Marketing
Thinkwithgoogle, 2024

63%

of all traffic referrals
to websites comes
from Google.

GOOGLE STILL
WINS

WPP Media



Search behavior is cross platform and

multimodal

Integrated
Search

QU dubbel kyl och frys

Biider  Produkter  Produkiwebbplatser

Allt

Slemens  Samsung LG Gorenje  Smeg

% Eigiganten
7 nitps/rwww sigiganten. se

Kyl & Frys side-by-side

Upptack vt stora utbud av Kyl & Frys side-
by-side och french door hart Al I4gt pris
VKBp | butik & online

Samsung Side-by-side | Delonghi kylskap/frys side-by...

Produktwebbplatser

Kyl-Frys Side-by-side  Side-by-side
Kylfrysar « Jamfér nu
& hitta bista pris

@ Prisakt @ Froeriunner @

Fler webbplatser >

n

Commerce
Search

= ELGIGANTEN)

mobiltelefon

Sokord «mobiltelefon»
gav 18564 resultat

Vi hittade resultat for 18539 produkter och 25 artiklar

SORTERA EFTER
Mest relevant v

Visa produkter | butik (Val butik)

iPhone 15 128GB Black

Produktinformationsblad

8490-

Tiligangig med
AVIDA  finansiering
Se manadspris

Preliminart i lager online 8

5 | Finns i lager | 101 butikler)

Jamtor

E p Samsung Galaxy
— A565G lmldp?:onl

amazon
—

Social Generative
Search

Search

@\ tudo_celula
n

wdl
oDz @

Videos

samsung teview

wesley_moraes

News
OU - | Knoy Hewes

Images.

Meet Al Mode

Ask anything

... with multimodal
capabilities

FaTranslate  Q Search  © Homework

WPP Media



Top three places used to search, by category and audience

UK consumers

Modern search
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Study of UK consumers (2024) WPP Media



Buying . : Integrated Search . Generative Search ||‘||.
I EELGIE c ”
TRk

should
be easy

Gemini &

matas amazon
!

_\g Commerce Search

WPP Media



Humans
make it

difficult

matas amazon
!

: O
E Commerce Search Social Search =2

WPP Media
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everyday | =

Search behavior i
it is an activit
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ELYSE DRESS | NAVY ELYSE DRESS | BLACK ELYSE DRESS | CAYENNE
00000 5
STA . STAUD AUD

* @ ELYSE DRESS | NAVY: A classic choice that offers versatility for both day and evening events.

BI ArV: Timalace and alanant cuitahla far farmal nrraciane ar a chic ninht Ak

Agentic Al that can do Personalized assistant Advertising as part of the
real world tasks that remembers you conversation

16 Google OPENAI WPP Media



Al as we see it in dystopian science fiction

Increased Loneliness and Decreased critical Confirmation Bias and
emotional dependence thinking, decision making misinformation
especially among Gen Z and memory

i
17 MIT, OPENAI MEDIA LAB, Pew University j WPP Media



Todays Mission:

How and why
consumers are
adopting Gen
Al to explore
their needs

Consumers want
convenience & relevance.

Search is now
conversational,
not transactional.

Brands must join the
conversation.

WPP Media



Thank you!
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