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SEMRush Reddit traffic data , comparing Feb 24 to Feb 25
Mindshare Trends 2025
SparkToro, Zero-Click Search Study, 2024
Bain & Company, Goodbye Clicks, Hello AI: Zero-Click Search Redefines Marketing
Thinkwithgoogle, 2024





Mindshare Futures 2025
Study of UK consumers (2024)
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