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Who is speaking?

Rasmus Houlind

Chief Experience Officer at ('Igl”l(‘
Founder of Omnichannel Institute

3x Published Author:
"Hello SFirstname: Profiting from Personalization ” (2023)

"Make it all about me” (2019)
"Hvis det handler om mig, sa keber jeg!” (2015)
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Whe What is agillic ?

* Agillicis the Nordic Marketing Automation Platform that
empowers brands to deliver personalised, omnichannel
experiences at scale.

* Agillic helps you match customer insights with
personalised content in realtime to create relevant,
consistent communications across all channels.

* Agillic helps you boost customer loyalty, maximise
lifetime value, and turn personalisation into performance. e

* Agillicis always nearby, has outstanding support and a
bustling community with great local implementation
partners
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* Agillicis the Nordic Marketing Automation Platform that
empowers brands to deliver personalised, omnichannel
experiences at scale.

* Agillic helps you match customer insights with
personalised content in realtime to create relevant,
consistent communications across all channels.

* Agillic helps you boost customer loyalty, maximise
lifetime value, and turn personalisation into performance.

* Agillicis always nearby, has outstanding support and a
bustling community with great local implementation
partners
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WHAT IS
PERSONALIZATION?



Personalization requires mixing and matching
Insights and Content

Efficiently!

SEGMENTS MESSAGES

MOMENTS OF CONTENT
TRUTH FEEDS

agillic
INSIGHTS CONTENT



Let’s take a fithess example of Hyper Personalization...

SEGMENTS MESSAGES

MOMENTS OF CONTENT
TRUTH FEEDS
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Data Insights are important for
personalization!



The notion of ‘The Data Layer’ is already widely
accepted in the Martech Space

ﬂAyTE‘}q DATA COLLECTION MASTER DATA P[;é‘;é‘T:“’,'EA':E\tYLmE DATA ACTIVATION
(SINPLIFIED] ETL, INGEST STITCH, CLEAN & ENRICH WACHNE LEARNING REVERSE ETL

T : AYA. OMNICHANNEL
0;.:..0 MartechTribe @
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How many In here have their
Data / Insights ready for
Personalization?

(Poll)



Content is important for
personalization!



Could we imagine a Content Layer similar to the Data Layer?

ﬂAyTE‘}; DATA COLLECTION MASTER DATA P[;é‘;é‘T:“’,'EA':E\tYLmE DATA ACTIVATION
(SINPLIFIED] ETL, INGEST STITCH, CLEAN & ENRICH WACHNE LEARNING REVERSE ETL
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Could we imagine a Content Layer similar to the Data Layer?

[webinar!|
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Could we imagine a Content Layer similar to the Data Layer?
No Content = No Marketing

LARGELY FRAGMENTED
& MANUAL PROCESS

CILJNEHT CONTENT COLLECTION MASTER CONTENT >< CONTENT MODELLING CONTENT ACTIVATION
(SIMPLIFIED) SHARED DRIVES, SUPPLIERS ASSETS, PRODUCTS LOCALIZED, TAGGED, TEMPLATES PUBLISHED CONTENT
L[LAYTE‘E DATA COLLECTION MASTER DATA DATA MODELLING DATA ACTIVATION
ETL, INGEST STITCH, CLEAN & ENRICH PREDICTIVEANALYTICS, REVERSE ETL

(SIMPLIFIED) MACHINE LEARNING

LARGELY
PARALLEL PROCESS

SOURCING, QUALITY,
ANALYSIS & ACTIVATION

agillic
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How many In here have their
Content ready for
Personalization? (Poll)



Landfolk.com are using GenAl to drive the Content Layer...

CONTENT
LAYER CONTENT COLLECTION MASTER CONTENT CONTENT MODELLING CONTENT ACTIVATION
BRAND LLM CANONICAL ASSETS, PRODUCTS LOCALIZED, TAGGED, TEMPLATES PUBLISHED CONTENT

(SIMPLIFIED)

10.22+ - 56 €

- Get access to member benefits. Sign uo for free 10day,

Q Anywhere

— e — ; Vakantiewoning leven in de buurt
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3200+ handpicked holiday homes
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& Wheelchair friendly X
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er umen finden Sie eine schiicl
your wifi network | invites you to relax and play, and he . , = wiki Gy Bom R
Excellont DIEICIEIE & Trustpilot  / Utility cost The area between Liseleje and Tisvi [E  Buitendouche P Parasol = Tuinmeubilair
forests and heathland are like avas v Die indj ibung anzeigen
i or on a run. And then there's the fal 1 v i ) : . Pt B
Outdoor ¢orss | wewrearires v i' waiting for you just a stone's throw’ ¢
-
L AW | W) ~ show less —
" - @ landfolk.com
M‘(( Alpine ski in/out WV, o v e S
T My cabin has direct access to alg < T WLAN ¢ Grill(Ga Hoogtepunten van Rasmus. S
[ AuBendusche 4 sonnen: Gasthoc sinde mel|2024 O
$% Barbecue (gas/charcoal) X o /' Geniet van zonnige dagen op het terras
= wifi At Die ganze 14 Ausstattung anzeigen ~ Neem een buitendouche midden in de natuur
' Beleef mountainbike-avonturen in Tisvilde Hegn
[ outdoor shower &P
&b Bicycles X 4
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Can Al help me craft my
personalized messages?
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Where does the Content meet the Insights?

BPNEHT CONTENT COLLECTION
(SIMPLIFIED) BRAND LLM

LQ\AYTEI.}{ DATA COLLECTION

(SIMPLIFIED) ETL, INGEST

o2 : AYA. OMNICHANNEL
“w*MartechTribe  Ea gii; @

0]O)

BY ND

MASTER CONTENT
ASSETS, PRODUCTS

MASTER DATA
STITCH, CLEAN & ENRICH

CONTENT MODELLING
LOCALIZED, TAGGED, TEMPLATES
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PREDICTIVE ANALYTICS,
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CONTENT ACTIVATION
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REVERSE ETL
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We can leverate Generative Al to repurpose Content between
each phase and into the Personalization Layer!

CONTENT

LAYER CONTENT COLLECTION MASTER CONTENT CONTENT MODELLING CONTENT ACTIVATION
(SIVPLIFIED) BRAND LLM CANONICAL ASSETS, PRODUCTS LOCALIZED, TAGGED, TEMPLATES PUBLISHED CONTENT
CONTENT I CONTENT I PAID MEDIA
PERSUL"\AYLE%AT'UN EXPERIENCE OPTIMIZATION EXPERIENCE DECISIONING EXPERIENCE DELIVERY
(SIVPLIFIED) NUDGES, IA MESSAGES, RECOMMENDATIONS OUTBOUND COMMUNICATIONS
DATA DATA OWNED MEDIA
DATA DATA MODELLING
LAYER DATA COLLECTION MASTER DATA DATA ACTIVATION
ETL, INGEST STITCH, CLEAN & ENRICH PREDCTIVE ANALYTICS, REVERSE ETL

(SIMPLIFIED) MACHINE LEARNING
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GenAl can definitely help you...

Suggest subject line variants!

rh Flows o% Channels v g Assets v & Promotions v & Data il Reports

Shorten text messages! T

Last 30 Days

P@ Emails sent

Total recipients in flows t

Upload Files @ Events Registered
© Emails opened t

Last 30 Days

Events registered toda

C3 Transactional Emails sent

Translate to German or Danish!

agillic

Disclaimer: Mass-suggesting subject lines is a backlog feature



Images are getting better and better...

0 Ll

I

Prompt: (attempt n2)

Draw me a photorealistic image of a young and
strong Nordic man working out at the health
club performing bench press

Prompt:
Draw me a photorealistic image of a ramen
" noodles with a fork and no chopsticks
agiiic
ChatGPT 40 S



Emails co-created by Generative Al at Matas

matas matas

{item]

|

e
o |
%

Gor din hud til din bedste ven med vores nye 5-trins skincare
rutine, der serger for dit ansigt bade nat og dag. Simpelt,
effektivt, og keerligt for din hud

OPDAG HER

Rens, plej,
gled

Farvel til klistrede
solcremer

Miilds parfumefri og veganske nyhedd
lader din hud &nde og er perfekt under
makeup - samtidig med den beskytter

hud mod UV-straler.

SE MERE

Ty

b i Fol forskellen med en let }
renseborste fra GESKE og /Ied Miilds High-protection Face Cream !
< dagcremen fra Plasir, som /ir du 2 produkter i 1 emballage! Dagcrer
Tager MIGHTY tilsammen forvandler din dviklet til at beskytte din hud aret rund!
hensyn til |

eskytterdinﬁud—dretru

NAN NN N RN QAN QAN

-stréler samtidig med, at den plejer og
din hud.

o = hudplejerutine og bringer
miljget g | = liv og gled til dit ansigt.

SHOP HER!

\ANNNNNY

Bumsens
natteliv

Slip af med bumser hurtigt
og effektivt med Mighty
Patch. Saet et plaster pd
inden sengetid, og vagn
op klar til en ny dag med

renere hud.

I\

LA ROCHE-POSAY

i
ANTHELIOS
UVMUNE 400

Dgjer du med
pigmentforandringer?

LAS MERE

Styrk din huds
barriere

SHOP SERUM

AN

?

Dr.Jart+ Premium BB™
forener hudpleje, makeup
og SPF50 i ét enkelt trin. Vi

har testet den ultimative
BB cream for dig.

\\\»\\\\\\\\\\\\\'

N

\\\\\\\\\\\i\\\

ARG




Ger din hud til din bedste ven med vores nye 5-trins skincare
rutine, der sgrger for dit ansigt bade nat og dag. Simpelt,

effektivt, og keerligt for din hud. / e ra

OPDAG HER

Rens, plej,
gled

Fol forskellen med en let
renseberste fra GESKE og
dagcremen fra Plasir, som

LY tilsammen forvandler din
S hudplejerutine og bringer
liv og gled til dit ansigt.

FUGTER "\ (— DAKKER

WENS §

Din alt-i-en
multitasker

Fa bade fugt,
solbeskyttelse og en
god daekkevne med
masser af gled.

SHOP HER!

| SHOPHER |

Bumsens
natteliv

Slip af med bumser hurtigt
og effektivt med Mighty
Patch. Saet et plaster pa
inden sengetid, og vagn
op klar til en ny dag med

renere hud.

En god huddag
- hver dag

A

W\\\\\\\\NN
NGNS

agillic



How could that look In a
Marketing Automation tool?

agillic



Café Connect
Agillic Content Designer

<« > C 23 coffee-stag.agillic.eu/agillicadmin/promotion-content?id=32587

rh Flows o% Channels ~ B Assets v & Data v ] Reports

&2 Subscription promotion

22 Promotion overview Promotion overview

Objective

8= Promotion settings ’

The objective of this Message is to convince recipients to sign up for a monthly delivery of e S g e

coffee beans to their home. It's either a 3 months' trial for a mystery box subscription, a
1 Monthly Mystery Box I I :

-
to sign up for

2 Trial for Monthly Mystery Box

Sign up on by clicking the button

3 Standard same-bean monthly sub... COffe e b e a n
subscriptions!

Propositions + Add Prc o standard mystery box subscription, or a fixed beans subscription.



Café Connect — Content Designer

Al Copywriter - create text content using Al

Text length

Medium length (e.g. email hero text)

Short length (e.g. SMS)
Medium length (e.g. email hero text)
Max length (full email)

Subject Line

Tone of voice

Educational (e.g. Inspire with knowledge)
Action Oriented (make the recipient ACT)
Informational (e.g. to clear up misunderstandings)

B2B formal

Persona

The Home Barista Enthusiast

The Home Barista Enthusiast

The Quality-Conscious Everyday Drinker

The Gift Giver / Occasional Shopper

Has favourite coffee bean

Has subscription with end date in 13 days
Content preview

Interested in Coffee Bean Knowledge

Interested in Drinks recipees

Interested in the Cafe Connect brand

New customers without online purchase

No favourite coffee bean yet

No favourite coffee bean yet

Add emojis
Make the text more humorous

Make the text more formal

Make the text more humorous



Café Connect — And the output

Content preview

Elevate your coffee ritual with our monthl *

your doorstep, ensuring every cup is a mat
flavor, crafted to perfection just for you.

Don't miss a beat in your coffee journey—

easy, rewarding, and the perfect way to e

favorites.

Monthly Favourite Beans Variant
Adding Humour

Content preview

Unleash your inner barista with our Myste--

origins, expertly curated just for your coffe
beans, perfect for exploring new roasts ar

Elevate your coffee experience with a 3-m
favorite blend! Click the button below to s

Mystery Box Trial Variant
Adding Emojis

Elevate your coffee ritual with our monthly bean subscription—because life's too short for bad coffee! Enjoy your
favorite roast delivered fresh to your doorstep, ensuring every cup is a masterpiece (or at least a well-caffeinated

attempt). Our expertly curated selections promise quality and flavor, crafted to perfection just for you, like a love

letter from your future self who's had their morning coffee.

Don't miss a beat in your coffee journey—sign up now and keep your grinder as busy as a bee in a flower shop with
the finest beans. It's easy, rewarding, and the perfect way to explore new depths of flavor while sticking to your

beloved favorites. Plus, your coffee machine will thank you for the quality time.

M mdlbm i Dl Miiin Timdkn = wssmml il & blal Elmismcm mm Al il

Unleash your inner barista and prepare to be bean-boozled with our Mystery Coffee Box! ®# Dive into a java jungle
of rich flavors and quirky origins, expertly curated just for your caffeine-loving soul. ¥ Each month, you'll get a

surprise package of specialty beans, perfect for brewing up some laughs & and some seriously good coffee. = .-

Elevate your coffee game with a 3-month trial—no strings attached, just beans! @ It's time to discover your new

favorite blend and maybe even impress your taste buds. & Click the button below to sign up and brew your way to

coffee bliss today! #=.



A few examples from F. C. Copenhagen

Al Copywriter - create text content using Al Con Side ration S.

([ ]
levelse med hele familien .
Jet idste traeningskamp, og vi glaeder os til at byde jer velkommen til
([ ]
[

Tag familien meq til Parken - oplev
HSV-FCK live!

Oplev en fantastisk fodboldoplevelse med hele familien, nar F.C. Kebenhavn mader

Hamburger SV i Parken den 12. juli kl. 16:00. Det er arets sidste traeningskamp, og vi glaeder O lev LOVerne bI'Ole mod
os til at byde jer velkommen til en dag fyldt med fodboldglzede og spaending.

Tag bernene med til Familietribunen, hvor vi sikrer en sjov og laererig atmosfzere, der HaII]bl]r eI‘ SV'

bringer jer helt taet pa Byens Hold. Billetterne inkluderer en forfriskning, sa alle kan nyde .

kampen i den bedste fodboldstemning. Keb dine billetter nu, og vaer med til at skabe

feelles minder i Parken!
Vi ser frem til en spaendende kampdag, nar F.C. Kebenhavn meder Hamburger SV i Parken.
Det er den sidste traeningskamp fer saesonen for alvor gar i gang, og vi har brug for jeres

stemme og energi pa Sektion 12.
LAS MERE >
Lerdag den 12. juli kl. 16:00 bliver Parken fyldt med passion og forventning, nar vi samler os

om Byens Hold. Billetsalget er abent nu, sa sikr din plads og vaer med til at skabe en
uforglemmelig atmosfaere.

Vi spiller for Kebenhavn, for historien og for jer. Kom og maerk suset - det er her, det sker!

LAS MERE >

What is the best contextual
source for prompting the Al?

How many ways does it make
sense to talk about a specific
match?

Benefits:
« Fast production of email text
« Writing is easier delegated
« Quality stays high



Learnings...

30

Generative Al is invaluable in streamlining
the Content Layer in general!

Shortening text, Adding Emojis, Changing
Tone-of-Voice — all easy now!

Email copy is fast and easy if you have the
proper guardrails in place!

Translation is stellar!
Image generation is getting good

But...

e You still don’'t need an infinite amount of
content variations

e Most brand will still want to QA!

Dgjer du med
pigmentforandringer?

Med den rette kombination af La Roche-
Posay's serum, som bekaemper marke
pletter, og solbeskyttelse, som beskytter
mod UVB- og UVA-straler, kan du fa en
jeevnere og mere gledende hudtone.

LAS MERE

Rens, plej,
gled

Fol forskellen med en let
rensebeorste fra GESKE og
dagcremen fra Plasir, som

{“'GfTY tilsammen forvandler din
hudplejerutine og bringer

liv og gled til dit ansigt.

SHOP HER!

-

Bumsens
natteliv

Slip af med bumser hurtigt
og effektivt med Mighty
Patch. Szet et plaster pa
inden sengetid, og vagn
op klar til en ny dag med

renere hud.

Ta¢ familien med til Parken - oplev
HSV-FCK live!

Oplev en fantastisk fodboldoplevelse med hele familien, nar F.C. Kebenhavn meder
Hamburger SV i Parken den 12. juli kl. 16:00. Det er arets sidste traeningskamp, og vi glaeder
os til at byde jer velkommen til en dag fyldt med fodboldgleede og spaending.

Tag bernene med til Familietribunen, hvor vi sikrer en sjov og lzererig atmosfeere, der
bringer jer helt teet pa Byens Hold. Billetterne inkluderer en forfriskning, sa alle kan nyde

kampen i den bedste fodboldstemning. Keb dine billetter nu, og vaer med til at skabe
feelles minder i Parken!

LAS MERE >

Al Copywriter - create text content using Al

Szerman, FCK Media
wvn meder Hamburger SV i traeningskamp i

LA L U AR




Thanks for listening HELLO

New book SFIRSTNAME

update coming!

- ING FROM
AN PROFIT
‘ inkedin.com/in/houlind Follow me for info! R TSI
’3 rh@aqgillic.com
+45 53 886 555 & FRANS RIEWERSHA

Rasmus Houlind

Chief Experience Officer at Agillic
Founder of Omnichannel Institute
Author of ‘Hello SFirstname’

and ‘Make it all about me’

Join the personalization course: Get a Demo of Agillic
bit.ly/beyond-HFEN bit.ly/aqgillic-demo
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